2/28/2026 11:43:53 PM

IS

Helqle]le
jefflangloisdesign.com

é
§
§
§
§
§

%,

, ,@\v//%éf.gaé e
y

sanuvi VYNNG, g g
M, SO SPINADION g

ﬁ %s #\ gvﬁa@?

Tl B
i _
_ %

{
Wik

NDid¥g) A s
%\ﬁ
[l lry :
ﬂ% Y 0
\\‘%s ﬁ\.. \\\ ;Sﬁ—%mg :EE@W.;..E-&__

“any %é%ﬁ. it

S ga T ACCUSES IR

A

‘@:

AN

®$

L7
Oh TCWBLACK PANY

i
=
)
®
-
w
-
=
]
=
=
L
el
-
)
L =4
=
28]
o
=
=1
L]
L
=1
=}
Q
=
-

Dine In °

A

. AMKTHY/T BRY

BRING THE
WHOLE FAMILY.....

2
%
%
A
3
2
)
z
3

print_portfolio_larger_text.indd 1




Resume

CONTACT

678.360.7829
jefflangloisdesign@gmail.com

jefflangloisdesign.com

SKILLS

PHOTOSHOP

ILLUSTRATOR

ILLUSTRATION
PHOTOGRAPHY
MUDBOX

WORDPRESS

ANIMATE
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Jeff Langlois

Graphic Designer & Artist

EDUCATION

Bachelor of Graphic Design
Southern New Hampshire University

EMPLOYMENT

Repair Coordinator

Precision Aviation Group

2023 - Present

Working in the aviation field receiving in air-
craft parts and sending them out for repairs.

Project Coordinator / Supervisor
Spectira Contract Flooring

2010- 2020

Worked in a leadership position supervising
and training floor maintenance technicians.
Later promoted to Project Coordinator working
with clients and deliver excellent customer
service.

Freelance Work
Concept Artist

East Side Warriors TV Series Pilot - Created char-
acter designs, props, and scenes

Logo Design
ConteniSage - Software Consultant - Created
logo for company
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Amethyst Bay Resort Ads

This set of vacation resort ads were designed for a
college course.

| created the first ad using Adobe Photoshop and
lllustrator focusing on designing something that
would immediately grab attention and feel fun,

inviting, and memorable. | used bold color contrasts,
playful imagery, and clear promotional messaging
to appeal to families and people with pets.

The second ad is an animated web banner that
shares the same concept as the design above. It
was created to feel fun and inviting. Some quick
animated information was added to draw in
people’s attention.

AMSTRYAT DRY

METHY/T BRY

BRING THE .
WHOLE FAMILY..... &

FURRYONES ., =

SUMMER SPECIALS
STARTING AT $149 A NIGHT!

, Ametryst Bay Resort & Spa offers summer
les, familes and even the pets! We wide awvee
umet food, access to beautiful beaches,

CALL TODAY!!!

-

|
716 Amethyst Bay Blvd, St. Thomas, VI 00802 | 866-323-7070
www.amethystbayresort.com

AR
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Adidas Superstar Shoe Ads

This project was from a series of photographs | took

for a photography course in college. The goal was
to take shots of an object in different lighting. Each
photo was adjusted in Adobe Photoshop. Afterwards,
| added text and an Adidas logo to make the images
look like advertisments.

The first image was shot indoors against a blue wall
using lights to create interesting shadows on the wall.

The second photo was shot outside and | created a
bokeh effect to give it a shallow depth of field.

For the third photo, | used two different colored lights
to create the look and mood of this image.

The fourth photo was shot indoors using lights and @
white background so the shoes would stand out.

everyday superstar.

everyday superstar.

aﬁ%\as
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Call-to-Action Poster

This poster was created using Adobe Photoshop
and lllustrator for a college graphic design course
focused on persuasive visual communication. |
chose to focus on the water crisis in Vietham and
built the concept around The Global Clean Water
Initiative. My goal was to use bright, uplifting colors
and positive imagery to grab attention and create
a sense of hope, while keeping the layout clear
and easy to follow.

! = The Global Clean Water Initiative

x Building Sustainable Solutions for
Clean Water in Our Communities

Clean Water Initiative Launch Date Meeting:
June 15th @ 5:00 p.m

o gl For further information,
visit www.globalcleanwater.gcw
or email us at
info@globalcleanwater.gcw
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Pasta Amore Restaurant Designs

g

These designs were part of a qollege graphic design course. Using P ST
Adobe Photoshop and InDesign, | created a menu, a table tent, A ) A : o (5 T e
and a brochure for a fictional restaurant called Pasta Amore. ; AMORE | i, 9 b

Fettuccine Shrimp Alfredo 18.99 Stuffed Shells Florentine

The main goal was to make everything feel connected and | g e
consistent. | focused on keeping the same color palette, ot S R

7.99 Calamari
Bruschetta 7.99

typography, wood textures, and overall ltalian-inspired style it 4
across all pieces so they work together as one cohesive brand. 5 SOUP

Soup of the Day D PIZZA KIDS
Minestrone .S . >

Tuscan White Bean A - Create your own l-topping pizza 3 Ravioli (4) 6.99
Chicken Tortellini . Each additional topping Pasta With Meatball 8.99
Pepperoni K Chicken Nuggets 6.99
Margherita & 10” Cheese or Pepperoni Pizza 799

Veggie
DESSERTS
e Italian Salad

L Garden A A Cannolis

Our Vision

Tiramisu

¥ CATE IN G P Cheese Cake
! ~= Y] ; ) SANDWICHES % J Chocolate Cake
% M . S T, Turkey & Bacon Club 599  Chicken Parmesan 8.99 b UeGrtn (rlincn Gt )
¥ o . _— . Chicken Wrap 699  Reuben Sandwich 699
B s, . ! ; 3 . Meatball & Cheese 8.99 BEVERAGES
. -\ Grilled Chicken Breast 6.99
il = | oy, Eggplant Parmigiana 7.99 Soft Drinks (Coke, Diet Coke, Sprite, Fanta) A

Veal Parmigiana 7.99 C W Sweet Tea
Sausage & Peppers 9.99 N Milk or Chocolate
Coffee (Coffee, Cappuccino, Espresso, Caffé Latte

schedule a service, call us or

visit us at
{123) 456-7890

1234 Somewhere Dr.
Someplace, GA

31234 Catering to your needs and

pecial occasions since 1081
info@pastaamore.com
Www.pastaamore.conm

No matter the occasion,
whether it's a small luncheon
orah:gevmt,?-dlﬁmm

ml:uymn'eveqrneed.

in catering, we guarantee you
will be satisfied with our food
and service as we aim to make
your event a memorable one.
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Focus 05 Restaurant Ads

This design was from a college project where we had to
create different ads for a fictional restaurant called Focus
05. Each version is supposed to show how the restaurant
caters to dfferent audiences.

For the version below, | created an ad that is both modern
and fun. The goal was to show the restaurant as a place
to relax with great prices.

The one on the top right was geared more towards the
college crowd where it shows the restaurant as a good
place for people to hang out and connect.

The version on the bottom right shows how the restaurant
uses local produce and sustainably sourced meat. It is
aimed towards a environmental and health-conscious

audience.

Dine In ¢« Take Out ¢ Live Ent

ertainment ° Free Wi-Fi

Focus 05

10
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FireSpark Designs Logo

This was a logo design | created for a course in
college. The project required us to come up with
an interesting logo design for a fictional graphic

design company using Adobe Photoshop. The

second image on the bottom is a mock-up of

the logo design to show what it would look like
on a business card. .
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Animation Short

How

This short animation was created for an interactive
animation course in college. It is a humorous take on
the struggles of brainstorming an idea. After coming an Idea
up with a story, | sketched storyboards and created

the animation in Adobe Animate. Below are the
storyboards and to the right are frames from different
scenes.

to
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ContentSage Logo

| created this logo design using Adobe lllustrator
for a software consulting company called
ContentSage. The owner needed a logo for his
website, business card, etc. The top image is the
finished version. Below were the first roughs that
| presented the client with. The client chose the
circular one in the middle with the segmented

parts and it eventually evolved into the final
version above. @ =|
A‘\:
\\
N4

Conte n’quge LLC ContentSage LLC

ContentSage LLC

15 16
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All Stars Sporting Goods Brand Book

This brand book was created in a college graphic design course.
| designed everything from the logo, to the materials, to the book
itself. The goal was to create a new updated logo for a company.
My focus was to create a clean, bold, and recognizable mark.
It needed to feel modern, but at the same time, it had to reflect
the energy of a sporting goods brand. | also designed the layout
of the brand book itself. It was meant to clearly communicate the
concept, rationale, and applications of the logo. This shows how
the logo works consistently across different formats and sizes.

ALL STARS

Brand Book 2022 by Jeff Langlois

OVERVIEW

All Stars Sporting Goods has been in business since 1925
and became a well-known and respected sporting goods
store over the years. All Stars Sporting Goods provides

the best quality sporting goods for customers and athletes

of all ages.

Al Stars Sporting Goods’ certified and trained staff meets

the needs of the customers by providing excellent customer

service as well as helping customers try out products in a

simulated scenario.

17
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Overview

Logo Design
Specifications
Logo Usage
Stationery Items

Rationale

Logo
Logo Color Black and White

ALL STARS ALL STARS

SPECIFICATIONS

Type

GILL SANS VLTRA BOLD

Color
B5C 50M 0Y OK
. 27R 118G 1886

0C 100M 100Y 0K
. 237R 286 368

100€ 100M 257 25K
38R 34G 98B

&
16C 23M 52Y 0K
216R 189G 1378

Front

SPORTING COODS

Business Card

Back

Letterhead

Allﬁlll
e

ALL STARS ALLSTARS
[sronrine coons]

place infront of black background, when
necessary

palette
when szaling DO use white strokearound "ALL STARS" text
when used an black background

e N, X
SAATZ 11A Au%ns ALL STARS

DO NOT rotate the markor put DO NOT reverse the loge retch the Y4
mark behind the text DO NOT = elogo DO NOT change the cok

Envelope

ALL STARS

RATIONALE

Al Stars Sporting Ge ; contempory logo that is simple, recognizable, and
appeals to both mes

tter is capitalized and bold with the words
e middle. The words “SPORTING GOODS"

women alike. The design is easy to
ory look that will appeal

18
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Typographic Portrait

This typographic portrait of Stan Lee was created for
a typography course in college. It is made up of the
names of all the Marvel Comics characters he helped
create. The shading contains some of his famous

quotes throughout his career.
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